
INTEGRATED MARKETING COMMUNICATION GERMANY ESSAY

Read this full essay on Integrated Marketing Communication: Germany. In this paper we will outline a marketing
communication program for XYZ, Inc.'s product.

This assumption is supported by the fact that Polish advertising is reaching European standards regarding
growing professionalism, commitment of global advertising agencies and expectations of the main customers
OBP  The comparison concludes with an outlook on the further development of the advertising markets in
Germany and Poland by stating potential similarities and differences. Integrated marketing communication is a
management concept that is designed to make all aspects of marketing communication such as advertising,
sales promotion, public relations, and direct marketing work together as a unified force to achieve strategic
objectives. Open up to new experiences and see this part of their lives as the most important. Although these
definitions seem not to be exactly the same, they have in common that they centre communication as a major
component of advertising. These objectives will be qualitative and quantitative, providing a short and long
term outcome proposal linked to the financial budget and timescales set. According to Pepels one can
distinguish between emotional qualitative and rational quantitative advertising objectives. Table of Tables 1.
Furthermore, it offers the opportunity to display mobile pictures. Statement of Academic Honesty B.
Integrated marketing not only involves all department heads in overall strategy development, but also requires
consistent interdepartmental communication to ensure that each group is doing its part according to the plan or
to identify unexpected problems. Sales compensation intends to balances losses in one segment by increased
sales in other segments. Market-specific factors such as low-cost air travel and the popularity of personally
organised holidays â€” Appendix C 3. Now a days, in order to target new customers and boost brand image
without spending millions of dollars, Integrated Marketing Communications IMC is achieved by using social
media, online advertising, public relations and viral marketing. Main traits of billboards are their sizes and
locations public vs. The message is received by the targeted individual by using its senses hearing, seeing,
smelling, feeling and tasting. On the other hand, rational advertising goals can be measured directly in
numbers and figures. Discussion  This helps consumers understand the message intended and are more
inclined Integrated Marketing Communication Plan for Nokia words - 12 pages Marketing Communication
IMC is therefore, very critical. Segmentation and Target Segments 4.


