
MEDIAS NEGATIVE EFFECT ON WOMEN BODY

Being active on social media may affect how young women perceive their Recently, the effects of social media use on
our mental health and.

The Florida House Experience Of course, there are plenty of efforts to get people to ease up on themselves,
and the recent push for diversity in Hollywood and the fashion industry are undoubtedly steps in the right
direction. Mills and Hogue published their findings in the journal Body Image. A whopping 88 percent of
women said they compare themselves to images in the media, with half saying the comparison is unfavorable.
The survey also looked at body positivity by state, asking participants how they feel about their body image.
Lenhart, A. But those people could be taking a broader view of where their beauty comes from, including
internal as well as physical attributes, says Slater. Ferguson found little to no relationship between media and
body dissatisfaction in males, however, there was a higher, but very small, prevalence in females, especially
for those with a predisposition for body image issues. But for now, women in particular aren't optimistic.
Kimbrough, A. This increase in usage of social media , especially Facebook and Instagram, may negatively
affect adolescent girls and young women in regard to their self-confidence and body satisfaction Lenhart,  And
60 percent of women from all age groups said they wouldn't post a photo of themselves on social media unless
they loved the way they looked. In the meantime, if you're feeling down on yourself, it can't hurt to give
Instagram a rest. The fact that not everyone has an eating disorder means that there is something more to it
than body image issues alone; that something else is most probably genetic factors. Numerous young women
reported that they lived their lives via social media and regarded media presence as more important than real
life. A more recent meta-analysis conducted by Ferguson extended the work of Holmstrom , Grabe and
colleagues and other researchers, and incorporated findings from studies. All in all, despite the mixed findings
and limitations of past studies, past research seems to suggest a relationship between social media and body
dissatisfaction , although the exact nature and strength of the relationship remains unknown. The thinspiration,
thinspo, and thinspogram hashtags are used often by pro-ana and pro-mia communities to post photos of thin
celebrities idolized as an inspiration for such eating disorders. Psychological Bulletin, ,  Surveys conducted in
the early s revealed that the number-one wish of young girls ages 11 to 17 was that they could lose weight and
keep it off. View image of Looking at celebrities made women feel worse about their bodies Fardouly puts
this down to the fact that people present a one-sided version of their life online. There are certainly some very
direct messages associated with body weight in the media; celebrities, fashion models and show hosts are
often seen as role models, especially by teenagers. Research studies conducted as far back as the s and s
demonstrated that the decreasing weight of fashion models, actresses, and Miss America contestants between
the s and s contributed to an increased discrepancy between the ideal female weight and the size and
proportions of the average American woman at the time. It is highly visual and interactive, and appearance is
central to success. It is also about understanding the fact that people carefully select or modify images of
themselves to present the best picture of themselves and their world. Fardouly, J. There are currently national
and international efforts to make marketers take responsibility for displaying pictures of men and women that
are unrealistic. However, recent studies have dispelled this myth, with researchers arguing that social media is
"not bad in the way people think it is. Social media can be a dangerous body image environment Social media
can be toxic for body image. The saddest thing of all is that all of these negative feelings might be being
brought about just so some company somewhere can sell more products. In response to images viewed on the
fitness boards on Pinterest, these adolescent girls and young women initiated a process of self-reflection,
which increased intention to engage in extreme weight-loss behaviors. But it can have a dark side for body
image, which requires a critical and thoughtful approach to counteract. People can become trapped in a vicious
world.


